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of palm oil used by Zeelandia in the reduction in registered scope 1&2
Netherlands was RSPO-certified. €02 emissions (compared to 2022).
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reduction of commercial waste (food
and non-food, compared to 2022)
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of our electricity comes from
renewable sources and 6.3% is
self-generated.
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of our facilities’ roofs are covered of our European production sites
with solar panels. are GFSl-certified.
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People [l Planet [l Governance * Better for consumers’ portfolio: less sugar, a clean(er) label, plant-based,
digestive health and/or overall nutritional profile improvement



